 
Azamara® Expands Local Sales Team to Support a Key Market for the Brand
The brand expands their dedicated sales team for the Australia and New Zealand region to provide more in-market support for travel partners 
 
Sydney – 15 October, 2020: Azamara – well known for its Destination Immersion® experiences – is expanding their dedicated sales team covering Australia and New Zealand to a team of 4.  Previously a team of one, the expanded team will provide a better focus on the luxury brand and increase the in-market support for our travel partners.  
 
Newly promoted Regional Sales Manager, Belle Osmic, has been with the Azamara brand for the last four years and was previously a part of the Royal Caribbean International team.  She is joined by two new Business Development Managers Kristina Sambaher (NSW based) and Jessica Marsh (VIC based).  Kristina joins us from a training background and has visited most agencies at some point over her 10 years in the tourism sector.  Jessica, has 14 years' experience in the Tourism Industry, including a career as a Travel Consultant, followed by a Business Development Manager for a few well-renowned brands across the Industry.  
Natalie Bax, previously with the local Royal Caribbean Group team, has joined Azamara to provide the important role of sales support for our valued partners in Australia and New Zealand. 
 
Azamara’s new International Managing Director, Patrice Willoughby, who joined at the beginning of 2020, overseas Azamara’s International Business Development outside of North America and is based at the Miami headquarters.  Willoughby has extensive experience in the luxury travel, tour operator and cruise business, including the opening of the Virtuoso network in Australia and New Zealand, and is looking forward to reconnecting with many luxury travel partners.
 
With this focused team, we believe we can build on the great affection for the Azamara crew and our special products and itineraries, as well as introduce new cruisers to our three special 700 passenger ships – the Azamara Quest, Azamara Journey and our latest addition, the Azamara Pursuit. Our new Business Development Managers are excited to get out on the road and meet our luxury travel partners, during this challenging time, they stay in contact with the trade through with online training sessions and weekly webinars.
 
To connect directly with the Azamara Sales Team, please join them on Facebook: https://www.facebook.com/AzamaraAgentsPageAusNZ/
 
Or to become an Azamara Ambassador please subscribe to our Weekly eDMS by emailing tradesupportAUNZ@azamara.com
 
About Azamara®
Azamara® is an upmarket cruise line and the leader in Destination Immersion®, with three mid-sized ships sailing to all seven continents of the world. The boutique-style ships allow them to reach marquee ports around the world and dock in smaller less-visited hidden gems. Azamara’s commitment to creating immersive experiences for travellers to connect with local cultures, allows guests to travel deeper with longer stays, more overnights, and night touring. Guests can experience a boutique hotel at sea with inclusive amenities such as gratuities, beverages, AzAmazing Evenings® – an exclusive, bespoke event designed specifically for Azamara guests to immerse themselves in their destination and more. Azamara holds prestigious awards, further exemplifying the line’s commitment to Destination Immersion®, including 2019 USA Today Readers’ Choice for “Best Boutique Cruise Line” and 2018 Cruise Critic Editor’s Picks Awards for “Best Shore Excursions.” In 2019, Azamara will take guests to 316 ports in 78 countries, including 268 late nights and 150 overnights. In 2020, Azamara will take guests to 294 ports in 76 countries, including 279 late nights and 162 overnights. Additional information can be found on www.azamara.com.  
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